PERAN ANAK TERHADAP KEPUTUSAN IBU

DALAM PEMBELIAN by Lovely, Dena Pratiwi Putri
 Lovely Dena Pratiwi Putri, 2014 
PERAN ANAK TERHADAP KEPUTUSAN IBU 
DALAM PEMBELIAN 
universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 
DAFTAR PUSTAKA 
 
Abarashi, Z., Tahmassian, K., Mazaheri, M. A. (2014). Parental 
Self-Efficacy As a Determining Factor in Healthy Mother-
Child Interaction: A Pilot Study in Iran. Iran Journal 
Psychiatry Behavior Sci, vol. 8, (1). 
Ali, A., Ravichandran, N., Batra, D. K. (2013). Children’s Choice of 
Influence Strategies in Family Purchase Decisions and the 
Impact of Demographics. Vision, 17 (1). 
Amin, A. D. (2012). A Study on Influence of Children on Family 
Buying with Respect to Selected Products in Gujarat State. 
Thesis. The Maharaja Sayajirao University of Baroda. 
Gujarat. Agustus. 
Arul, M., Vasudevan, V. (2016). Influence of Children on Parent's 
Buying Behaviour. The Cost and Management, vol. 44. 
Bank Indonesia. (2016). Kajian Ekonomi dan keuangan Regional 
Provinsi Jawa Barat. Bandung: Bank Indonesia Provinsi 
Jawa Barat. 
Baumrind, D. (1966). Effects of Authoritative Parental Control on 
Child Behavior. Child Development, 37 (4). 
Bernier, A., & Meins, E. (2008). A threshold approach to 
understanding the origins of attachment disorganization. 
Developmental Psychology, vol. 44. 
Bogner, A., Littig, B., Menz, W. (Eds) (2009). Interviewing experts. 
UK: Palgrave Macmillan. 
Bohm, A. (2004). Theoretical Coding: Text Analysis in Grounded 
Theory. A Companion to Qualitative Research. Editor: Flick, 
E., Kardorff, dan Steinke. London: Sage Publications. 
Charmaz, K. (2006). Constructing Grounded Theory: A Practical 
Guide through Qualitative Analysis. New Delhi: Sage 
Publications. 
Chaudhary, M. (2013). Role of childrem in the family buying 
process. Journal of Consumer Marketing. 
 Lovely Dena Pratiwi Putri, 2014 
PERAN ANAK TERHADAP KEPUTUSAN IBU 
DALAM PEMBELIAN 
universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 
Coakley, A. (2003) Food or virtual food? The construction of 
children’s food in a global economy. International Journal of 
Consumer Studies, 27. 
Corbin, J. M. & Strauss, A. L. (2008). Basics of qualitative research: 
Techniques and procedures for developing grounded theory. 
Sage Publications. 
Cowan, Gloria, Avants, S.K., Drinkard, J., dan MacGavin, L. 
(1984). The effects of target, age, and gender on use of power 
strategies. Journal of Personality and Social Psychology, vol. 
47, (6). 
Cresswell, J. W. (2013). Penelitian Kualitatif dan Desain Riset. 
Yogyakarta: Pustaka Pelajar. 
Desai, T. (2008). Children’s influence on family purchase decision 
in India. Dissertation. University of Nottingham. 
Dumka, L. E., Stoerzinger, H. D., Jackson, K. M., Roosa, M.W. 
(1996) Examination of the crosscultural and cross-language 
equivalence of the parenting self-agency measure. Fam 
Relations, vol. 45 (2).  
Esterberg, K. G. (2002). Qualitative Methods in Social Research. 
New York: McGraw Hill. 
Falci, C. D. (1997). The Effects of Family Structure and Family 
Process on the Psychological Well-Being of Children: From 
the Children’s Point of View. Thesis. Virginia Polytechnic 
Institute and State University. 
Gupta, M. (2012). Children's influence in family buying process in 
India. Young Consumers, vol. 12 (1). 
Isin, F. B., Alkibay, S. (2011). Influence of children on purchasing 
decisions of well-to-do families. Young Consumers, vol. 12, 
(1). 
John, R.D. (1999). Consumer socialization of children: A 
retrospective look at twenty-five years of research. Journal of 
Consumer Research, vol. 26 
 Lovely Dena Pratiwi Putri, 2014 
PERAN ANAK TERHADAP KEPUTUSAN IBU 
DALAM PEMBELIAN 
universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 
Kaur, P., Singh, R. (2006). Children in Family Purchase Decision 
Making in India and The West: A Review. Academy of 
Marketing Science Review, (8). 
Kluczniok, D. (2016). Affect recognition and emotional availability 
in mother-child interaction: the effect of maternal depression 
in remission. Disertasi. Humboldt-Universität zu Berlin. 
Kotler, P., Keller, K. L. (2009). Manajemen Pemasaran, edisi 13 
jilid 1. Jakarta: Erlangga.  
Krueger, R. A., Casey, M. A. (2000). Focus Groups, A Practical 
Guide for Applied Research (3
rd
 edition). NY: Thousand 
Oaks. 
Kunkel, D., Cantor, W., Palmer E., Linn, S., dan Dowrick, P. 
(2004). Psychological Issues in the Increasing 
Commercialization of Childhood. Report of The APA Task 
Force on Advertising and Children. 
Malekpour, M. (2007). Effects of Attachment on Early and Later 
Development. The British Journal of Developmental 
Disabilities, vol. 53,(105). 
Martensen, A., Gronholdt, L. (2008). Children’s influence on family 
decision making. Innovative marketing, vol. 4, (4). 
Marquis, M. (2004). Strateies for influencing parental decisions on 
food purchasing. Journal of Consumer Marketing, vol. 21, 
(2). 
Mazaheri, M. A., Panaghi, L. (2014). Parental Self-Efficacy As a 
Determining Factor in Healthy Mother-Child Interaction: A 
Pilot Study in Iran. Iranian Journal of Psychiatry and 
Behavioral Sciences, vol. 8, (1). 
Moore, E.S., Wilkie, W. L., dan Lutz, R. J. (2002). Passing the 
torch: intergenerational inflences as a source of brand equity. 
Journal of marketing, vol. 66. 
Mulyana, D. (2013). Metodologi Penelitian Kualitatif. Bandung: 
Remaja Rosdakarya. 
Nazir, M. (2005). Metode Penelitian. Jakarta: Ghalia Indonesia. 
 Lovely Dena Pratiwi Putri, 2014 
PERAN ANAK TERHADAP KEPUTUSAN IBU 
DALAM PEMBELIAN 
universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 
Norgaard, M. K., Bruns, K., Christensen, P. H., dan Mikkelsen, M. 
R (2007). Children’s influence on and participation in the 
family decision process during food buying. Young 
Consumers, vol. 8, (3).  
Olekalns, M., Druckman, D. (2015). Emotion in Group Decision 
and Negotiation: How Emotions Shape Negotiation. 
Martinovski, B (ed.), vol. 11. 
Omar, R., Ogden, D. T., Ogden, J. R., Zakaria, M. Y. (2012) 
Children’s Influence on Purchase Decisions Empirical 
Investigation for the US and Egyptian Families. World 
Journal of Management, Vol. 4 (1). 
Onwuegbuzie, A. J., Dickinson, W. B., Leech, N. L., Zoran, A. G. 
(2009). A Qualitative Framework for Collecting and 
Analyzing Data in Focus Group Research. International 
Journal of Qualitative Methods, vol. 8 (3). 
Papalia, D.E., Olds, S.W. dan Feldman, R.D. (1999). A child’s 
world: Infancy through adolescence. The McGraw Hill 
Companies, Inc: New York, USA.  
Peter, J. P., Olson, J. C. (2004). Consumer Behavior. NY: McGraw 
Hill. 
Pettersson, A., Olsson, U., Fjellstrom, C. (2004). Family life in 
grocery stores – a study of interaction between adults and 
children. International Journal of Consumer Studies, 28. 
Rao, TR. (n.d) Man-on-the-Street Interviews, A Versatile 
Qualitative Research Technique. Clarion Research, Survey 
market research bulletin. 
Rashman, S. E. (1981). An Integrative model of mother-child 
interaction: structural, cognitive, emotional, and behavioral 
facets. Disertasi. University of Illinois at Chicago Circle. 
Sabino, D. (2002) ‘Changing Families, Changing Kids’. Advertising 
and Marketing to Children. 
Schiffman, L. G., Kanuk, L. L. (1997). Consumer Behaviour. New 
Delhi: Prentice Hall of India. 
 Lovely Dena Pratiwi Putri, 2014 
PERAN ANAK TERHADAP KEPUTUSAN IBU 
DALAM PEMBELIAN 
universitas Pendidikan Indonesia | repository.upi.edu | 
perpustakaan.upi.edu 
Seidman, I. (2006). Interviewing as Qualitative Research, A Guide 
for Researchers in Education and the Social Sciences (3
rd
 ed). 
NY: Teachers College Press. 
Solomon, M. (1996). Consumer Behavior. Prentice-Hall: New 
Jersey. 
Strauss, A. L. (1987). Qualitative analysis for social sdentists. New 
York: Cambridge University Press. 
Sugiyono. (2015). Memahami penelitian kualitatif. Bandung: 
Alfabeta. 
Turner, J., Kelly, J. dan McKenna, K. (2006). Food for thought: 
parent’s perspectives of child influence. British Food 
Journal, vol. 108, (3). 
Vaismoradi, M., Turuen, H., dan Bondas, T. (2013). Content 
analysis and thematic analysis: Implications for conducting a 
qualitative descriptive study. Nursing and Health Science. 
Walker, P., Laura, M. (2007). Characteristics of Mother-Child 
Interactions Related to Adolescents' Positive Values and 
Behaviors. Journal of Marriage and Family, 69, (3). 
Wang, Z. (2007). How Parent-Child Relationship Affect 
Adolescents Compulsive Buying Behaviour Through The 
Mediator of Self-Esteem. Thesis. Concordia University, 
Canada. Agustus. 
Ward, S. (1974) Consumer socialization. Journal of Consumer 
Research, 1. 
Wilkinson, S. (2004). Focus group research. In D. Silverman (ed.), 
Qualitative research: Theory, method, and practice (pp. 177–
199). Thousand Oaks, CA: Sage. 
Yin, R. K. (2011). Qualitative Research from Start to Finish. New 
York: The Guilford Press. 
